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CORPORATE RESPONSIBILTY
RESPONDING TO CONSUMER ACTIVISM

Mike Kavanagh WRT205 Summer 2020
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Political Beliefs of Target vs. Walmart Shoppers

Are Target or Walmart customers more or less likely to purchase a
product or service from a company that does each of the following?

MORE LIKELY Don’t Know LESS LIKELY

Donates to Democratic candidates Prefers Target [ 38%
for Congress or the presidency  prefers walmart | 29%

Donates to Republican candidates Prefers Target [25%
for Congress or the presidency  prefers Walmart | 31%

Prefers Target DA%

Supports gay marriage :
Prefers Walmart [ 3957%

Supports transgender individuals’ Prefers Target (467
usage of the bathroom of their choice  prefers wWalmart | 28%

Supports building a wall along the Prefers Target (287
U.S./Mexico border  prefers Walmart | 38%




How America participated in the election

Data from U.S. Election Project, Dave Wasserman, Census Bureau.

Voted other
2.2%
Voted Clinton
19.8% o
: Ineligible to vote
28.6%
Voted Trump
0
29.0% Didn't vote
29.9%

(The Washington Post)

What types of accounts make up the 20 most followed on Twitter?
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COrporate concept of linked prospen™

ECONOMIC

To make, distribute & sell 1 To operate the Company To operate the Company in a
the finest Quality all natural on a sustainable financial way that actively recognizes
ice cream & euphoric ‘ the central role that business

plays in society by initiating
innovative ways -

CENTRAL TO THE MISSION of Ben & Jerry’s is the belief that all 3 parts must thrive equally
in a manner that commands deep respect for individuals in & outside the Company
& supports the communities of which they are a part.







Consumer Attitudes to Corporate Social Responsibility

% of global respondents

May 2013

31%

6%

85%

96%

91%

87%

88%

90%

MARKETINGCHARTS.COM

of respondents believe businesses should change the way they operate to align
with greater social and environmental needs

believe businesses exist to make money for shareholders and are not
responsible for supporting social or environmental issues

say it's ok if a company is not perfect, as long as it is honest about its efforts
have a more positive image of a company when it engages in CRS, and 93%
would be more loyal

of consumers are likely to switch brands to one associated with a good cause,
given comparable price and quality

consider a company's social and environmental commitment when deicising
what to buy or where to shop

of consumers feel a responsibility to purchase products they think are socially
and environmentally responsible

would stop buying a company's products if they learned of its irresponsible or
deceptive business practices

Source: Cone Communications / Echo Research
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