WRT 205
Rounding out the conversation

Name: Mike Kavanagh

Use this worksheet to chart the shape of the conversation that you’re orchestrating in your annotated bibliography. By this point, you should be able to identify
which source(s) will serve you in which capacities. Articulating that here will also help you to determine where there are gaps in your research that you will need to
address. Please note that you may identify multiple uses for any given source (so that a source may appear in more than one block).

Source(s) that provide examples/ illustrations | can
explore

Heldman, Caroline.
Protest Politics in the Marketplace: Consumer
Activism in the Corporate Age

Hyman, Louis, and Joseph Tohill, editors.
Shopping for Change: Consumer Activism and the
Possibilities of Purchasing Power.

Source(s) that provide useful vocabulary or theory |
can borrow

Kyroglou, G., & Henn, M. (2017). Political
Consumerism as a Neoliberal Response to Youth
Political Disengagement. Societies, 7(4), 34. MDPI
AG. Retrieved from

http://dx.doi.org/10.3390/s0c7040034

Heldman, Caroline.
Protest Politics in the Marketplace: Consumer
Activism in the Corporate Age

Hyman, Louis, and Joseph Tohill, editors.
Shopping for Change: Consumer Activism and the
Possibilities of Purchasing Power.

Source(s) that complicate my thinking—raise
guestions or issues that | need to explore further

Weaver, R Henry.
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Kyroglou, G., & Henn, M. (2017). Political
Consumerism as a Neoliberal Response to Youth
Political Disengagement. Societies, 7(4), 34. MDPI
AG. Retrieved from
http://dx.doi.org/10.3390/soc7040034

Hyman, Louis, and Joseph Tohill, editors.
Shopping for Change: Consumer Activism and the
Possibilities of Purchasing Power.

Source(s) that represent influential thinking on the
subject (i.e. seminal works and/or those by
respected scholars)

Jermier, J. M. (Ed.) (2013). SAGE Library in
Business and Management: Corporate
environmentalism and the greening of
organizations

Heldman, Caroline.
Protest Politics in the Marketplace: Consumer
Activism in the Corporate Age

Source(s) that | want to counter in some way

Weaver, R Henry.
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Heldman, Caroline.
Protest Politics in the Marketplace: Consumer
Activism in the Corporate Age

Hyman, Louis, and Joseph Tohill, editors.
Shopping for Change: Consumer Activism and the
Possibilities of Purchasing Power.

Kyroglou, G., & Henn, M. (2017). Political
Consumerism as a Neoliberal Response to Youth
Political Disengagement. Societies, 7(4), 34. MDPI
AG. Retrieved from

http://dx.doi.org/10.3390/s0c7040034

Source(s) whose thinking | really appreciate—
whose values, language, approach have been
formative for my project

Heldman, Caroline.
Protest Politics in the Marketplace: Consumer
Activism in the Corporate Age

Hyman, Louis, and Joseph Tohill, editors.
Shopping for Change: Consumer Activism and the
Possibilities of Purchasing Power.
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